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Earlier this year I became one of
over 3,000 people to sign up to
an intriguing social media
campaign ‘Bring Back British
Rail’
www.bringbackbritishrail.org/ 
BBBR, which uses the British
Rail ‘double arrow’ logo in
reverse, says that it will turn the
logo the right way round when
railways return to public
ownership.  

Perhaps it’s a good thing
they are careful how they use a
symbol that is still a
trademarked logo, since BBBR
stickers are popping up all over
the place these days on trains,
stations and staff uniforms.  The
BBBR website also does a nice
line in T-shirts and even Oyster
card holders!  

BBBR founder, Ellie Harrison
describes this new internet-
based movement as “the
collective voice of disgruntled
rail passengers and disheartened
rail employees, calling for a
newly unified national rail
network run for people not
profit”.  

Ellie also points out that
BBBR is a ‘meme’, which is to
say a vehicle for carrying
political ideas, symbols or
practices throughout society. 

“As soon as someone hears
the name of the campaign they
immediately know exactly what
is about,” she points out “and
the call to Bring Back British
Rail appeals to people in a more
instinctive, gut-level way than
more deliberately ‘political’
demands for better rail
regulation, or renationalisation
of private operators”, despite the
fact it means exactly the same
thing.  

“This is not ‘art’,” she insists
with conviction, “this is a
campaign to get our railways
back from greedy privateers.  

“It’s obvious that people are
angry and frustrated with the
way the railway system has
been run in this country since it

was dismantled and sold off in
the ‘90s, and recent extortionate
train fare rises have only made
the situation worse.  

“I began the campaign two
years ago after enduring years
of delayed, over-priced and
over-crowded journeys around
the UK.  I finally snapped.  

“It was clear from my
experience as a passenger, that
having so many competing
franchises running separate
sections of the network was
both efficient and unsafe.  

“It resulted in people like me
getting a raw deal, while the
shareholders in private train
companies, who probably don’t
even use the trains, swanned off
with our public transport
subsidies,” she says with gusto.  

And Bring Back British Rail

really has struck a chord with
people using and working on
the railways.  RMT joined forces
with BBBR and the Campaign
for Better Transport only last
month for a mass protest
outside Waterloo station as huge
rail fare increases of up to 13%

BRING BACK BRITISH RAIL!
RMT president Alex Gordon interviews
artist/political activist Ellie Harrison, founder of the
Bring Back British Rail campaign and asks RMT
members to sign up and get involved
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were announced.  
It coincided with new RMT-

commissioned research carried
out by Just Economics, which
revealed that privatisation has
bled £6.6 billion out of the rail
industry since 1997 - with a
forecast that a further £6.7
billion will be ripped off in the
next ten years as train operating
companies are given a green
light to print money under
proposals in the McNulty Rail
Review.  

Just Economics report author
Eilis Lawlor said that figures
showed that there are costs to
privatisation, not just in social
outcomes but also in financial
terms.  

“Fare increases at this time
will put further pressure on
cash-strapped families around
the country. “More of the costs
of the subsidy to rail are being
transferred to passengers who
are getting little in return by
way of improved services," she
said.  

All this sums up the shared
anger and frustration expressed
by BBBR founder, Ellie Harrison.  

“The East Coast franchise
came into public ownership in

2009 after National Express –
the company running the
franchise at the time – realised
it wasn’t quite the money-
spinner that they’d hoped. 

“The point the campaign is
making is that running a
railway shouldn’t be about
making money.  

“Having a good, sustainable
transport system is about
providing a valuable service to
the people of Britain and not
about running a business.  

“The East Coast
renationalisation proved it is
possible, realistic and could
actually save us money.  

“But the truth is that the
greatest hurdle we face is not
financial, but rather getting the
politicians who allowed the
privatisation mantra to permeate
public policy in the first place,
to admit that they were wrong,”
she says.  

As part of the BBBR
campaign, supporters regularly
post RMT press releases on the
Facebook page to expose the
madness of rail privatisation
and the greed that drives it.  

“Yesterday someone uploaded
an RMT statement revealing a
surge in profits by private train
operator Go-Ahead, confirming

that franchising of UK rail
services remains a licence to
print money.  

“Go-Ahead received subsidies
of over a quarter of a billion
pounds in 2010/11 on two
franchises.  

“Southeastern received
£218.7 million, for leaving
thousands stranded in the snow
last winter, and London Midland
got £67.3 million, while the
company is currently trying to
cut jobs in ticket offices and
half the frequency that their
trains receive deep-cleaning”
she explains patiently.  

Ellie is excited about working
with RMT to step up the fight
for a return to public ownership
with railways run as a public
service, free from the
unadulterated greed and
exploitation that marks out rail
privatisation in Britain.  

“Rail privatisation is a one-
way ticket to the bank for train
operators while passengers face
a price hike on tickets of eight
per cent, and in some cases
more, early next year.  

“How can that be right?” she
asks.

Ellie recently put on a solo
show a London gallery called ‘A
Brief History of Privatisation’
and her work takes a variety of
forms including performance
spectacles, installations,

projects, political campaigns,
media interventions, lectures,
websites and even coach trips.  

From September 2002 to
2003 she documented the total
distance of all the journeys she
made on London Transport in a
year (9,236 kilometres), using
her Gold Card, yearly travel
pass.  Her website details each
of the 1,495 journeys she made
and her ‘Gold Card Adventures’
exhibition at Piccadilly Circus
Underground Station in 2005.  

To date nearly 10,000 people
have registered a ‘like’ for Bring
Back British Rail on Facebook,
so why not join them a become
a ‘friend’ of BBBR to not only
express your support but
actively by joining other RMT
members to spread the
campaign and sharing
information ‘collectively’.  

BBBR’s latest campaign is an
e-petition to the Department for
Transport on the government’s
website, which reads simply: “Re
Nationalise Railways - Sign this
petition if you would like the
railways across Britain to be re
nationalised and merged into a
single organisation.”  So far
3,368 have signed the petition,
which has a target of 100,000
by the closing date of 4 August
2012.

If you don’t know how to use
Facebook yet, phone a ‘friend’




